














driving viewership...

Campaign Strategy
To build brand awareness, gain 
brand recognition and grow 
viewership base as the number 
one destination in hunt-shoot-fish 
television.

A $5 Million Marketing Campaign!

Sportsman Channel’s mission is to provide the most entertaining and informative hunting, shooting and 
fishing content available while promoting conservation and celebrating the enduring tradition of the 
American Sportsman lifestyle. In direct support of this mission, Sportsman Channel launched a $5 million 
marketing campaign in January 2010 focused on driving viewership to further establish ourselves as the 
#1 destination for hunt, shoot, fish programming.

Print
• 15 national publications
• 3.5 ad pages in each publication
• 543 full ad pages in 2010
• 2,568,423 circulation
• 23 million readers

Digital
• 20 individual websites
• 2 million unique visitors
• 15+ million monthly page views
• 28 state/regionally tailored websites
• 2 news/competition websites

Consumer
�‡ 8 consumer events
• 100,000+ attendance
• 1MM+ name database

Schedule
Theme Night Promotion

channel
Image Branding

content
Individual Program Tune-In

channel
Program Line-up



integrated case study

The goal? Drive sales and promote brand loyalty among the 
American Sportsman demographic.

The solution? An integrated marketing plan spanning print, 
television, digital and promotional advertising across Sportsman 
Channel and a selection of InterMedia Outdoors properties.

Included:
• All video and commercial production
• Custom :60 brand features connecting Repel® products to the 

sportsman lifestyle
• Innovative, in-program lower third graphic advertisements
• High frequency television campaign (May-July 2010)
• 13 print pages in several InterMedia Outdoors hunting and 

 fishing titles
• Over 3.5 million website impressions delivered across all brands
• Repel® sweepstakes promotion with a grand prize of a fishing trip 

and a Repel® product giveaway

Total estimated impressions delivered: 43,323,045

InterMedia Outdoors: Your One-Stop Shop.
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